N=BU BRANDBOOK / VERSION 1.0 nebu.quest

SET THE
SCENE.

PICTURE. SOUND. PEOPLE.

An independent creator studio. A

nebu q uest familiar, expressive visual language.
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N=BU 01/ IDENTITY nebu.quest

ONE NAME. ONE SIGNATURE.

NEBU is the product name. The three horizontal bars are the E inside the
wordmark, and the compact mark when space is limited.

WRITTEN NAME

N B U .
]
_ PUBLIC ADDRESS

nebu.quest
ALWAYS READABLE ALWAYS THREE BARS PRODUCT FIRST
Use NEBU in page titles, search, accessible Use the supplied SVG. The E has no vertical Lead with NEBU. Keep a small “by FriskyDev”
labels and plain text. stem or rounded ends. credit where needed.
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N E B U 02 / THE WORDMARK

THREE BARS. EXACTLY.

10 UNITS / EQUAL WIDTH

8 UNITS

NEBU / BRAND SYSTEM / 2026

nebu.quest

CONSTRUCTION

Each bar is 10 units wide and 1.5 units thick. Clear gaps
are 1.75 units. Ends stay square; all three bars share one
color.

CLEAR SPACE

Keep at least one quarter of the cap height clear on every
side. Give the wordmark more space in headers and covers.

MINIMUM SIZES

Wordmark: 96 px wide for digital Ul. Compact glyph: 16 px,
with pixel alignment checked at small sizes. The bar symbol
is a brand mark, never a menu button.
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N=BU 03/ COLOR

nebu.quest

DARK GROUND. ELECTRIC SIGNAL.

Directly aligned with the current VC studio. Yellow leads action, cyan connects, violet adds depth, and lime stays a selective

energy accent.

Studio ink

#121212 Base & type
Pulse violet

#9DOOFF Music & accents

NEBU / BRAND SYSTEM / 2026

Deep violet

Energy lime

Motion accents

Electric yellow Signal cyan
#FFD100 Primary action #00E5FF Focus & broadcast

Warm paper Panel violet
#F7F5F2 Headlines & contrast #191424 Raised surfaces
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N=BU 04 / TYPOGRAPHY nebu.quest

LOUD HEADLINES. CLEAR CONTROLS.

DISPLAY / BRICOLAGE GROTESQUE 800 Ul & BODY / MANROPE

SET THE SCENE. igz;cr::cr)nrsra.Your music.

MAKE IT YOURS. Prepare your output. Bring people in. Keep labels

short and instructions close to the control they

Use compact, confident headlines with tight tracking. Keep explain.

uppercase for short statements; sentence case for readable

. UTILITY / SYSTEM MONO
explanations.

01 / YOUR PI CTURE

Use small uppercase utility labels sparingly. Never set

SCALE . .
long descriptions in all caps.

Hero 44-86 px / Section 24-30 px / Body 14-16 px / Compact labels 10-12 px.
Responsive scale follows the existing studio hierarchy.
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N=BU 05 / INTERFACE LANGUAGE nebu.quest

BUILT LIKE A CONTROL SURFACE.

4 )

01/ YOUR PICTURE 02/ YOUR SOUND + 03 /YOUR PEOPLE 04 / YOUR SIGNATURE

Studio Music Broaclcast

Overlays

- J
DISTINCTIVE SURFACES SPACE TO OPERATE PURPOSEFUL MOTION
2-3 px outlines. 16-22 px radii. Firm black 1320 px maximum canvas. 32 px desktop A short lift and slight tilt on hover.
offset shadows. Cards feel tactile, with and 16 px mobile gutters. 24 px section Pressed controls move down. Cyan focus
color reserved for meaningful actions. rhythm. Four shortcuts become two stays obvious. Disable transforms and
columns on mobile. transitions for reduced motion.

I Keep the studio hierarchy. Change the brand signature, not the working flow.
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N=BU 06 / COLOR IN USE

CONTRAST IS PART OF THE BRAND.

Aa/12.8:1 Aa [ 12.2: Aa/5.4:1

Ink on yellow Ink on cyan White onviolet

Aa /18.8:1 Aa/ 9.0:1 Aa /14.0:1

Paper on night Muted on panel Yellow on night

STATERULES

nebu.quest

Label every state. A color alone never means connected, live, failed or selected. Use dark text on yellow, cyan and lime; use white on

violet. Keep focus rings visible against the surrounding surface.

NEBU / BRAND SYSTEM / 2026
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N=—BU 07 / BRAND APPLICATIONS nebu.quest

A SIGNATURE THAT TRAVELS.

N=BU

N=BU

VOICE

Direct, inviting, assured. “Set the scene.” “Your camera. Your music. Your room.” “Prepare your output. Bring people in.” Name the
action and report its real state.
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N=—BU 08 / PRODUCT ALIGNMENT nebu.quest

THE STUDIO IS THE REFERENCE.

r A 017 YOUR PICTURE 02/ YOUR SOUND 03 /1 YOUR PEGPLE 0& | YOUR SIGNATURE

Music (9) Broadcast S overlays

L=, Studio

—
— £ signin A
CREATOR STUDIO

* PICTURE. SOUND. PEOPLE.
Make it yours.
Your camera. Your music. Your room
Prepare your output. Bring people in.
Where Is your audience? )
Telegram Discord
Choose your destination

NEBU / ISOLATED IMPLEMENTATION PREVIEW
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N=BU

09/ USAGE & HANDOFF

KEEP THE SYSTEM TOGETHER.

USE THE SUPPLIED ASSETS

Outlined SVG wordmarks for print and
digital. Three-bar SVG marks for
compact placements. PNG icons for
app installation. CSS and JSON tokens
for implementation.

SOURCE & VERSION

PRESERVE THE IDENTITY

NEBU is always the product name.
nebu.quest is the public address.
FriskyDev remains the publisher and
identity provider where relevant.
Never replace provider names inside
sign-in controls.

nebu.quest

PRESERVE THE DESIGN

Keep the palette, display family,
shortcut colors, outlines, shadows
and spacing as a single system. Do not
add the old neon-green/violet palette
or substitute a generic E.

Version 1.0 / 09 September 2026. Visual alignment: the live studio at vc.friskydev.com. Name, domain and three-bar E: confirmed by the owner.

Glyph proportions: existing NEBU canonical asset.

Bricolage Grotesque and Manrope are distributed under SIL Open Font License 1.1. Font licenses are included in the kit. The brandbook records visual identity; technical

integrations keep their existing contracts.
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https://vc.friskydev.com/

